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A Few Words About WebTrends

= 12 years of consistent market share leadership
= Global operations - 330 employees m

_ HSBC <»
- #1 in Web Analytics Strategy Forrester
- #1 in Web Analytics Market Presence m
Forrester Q

= #1 in Web Analytics Market Share, IDC

- More than 10.000 Enterprise customers globally -
on Webtrends 8 XEROX

= More Enterprise On Demand Tagging
customers than any other vendor

= 7500 people trained in over 1800 leading
companies worldwide including Telecom Iltalia,
Ferrari and Maserati

= 45 People in European Team; Offices and
Training Centres throughout Europe

- Italy Presence and Offices ticketmaster

- Extensive European and ltaly Partner Network webTrends.
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WebTrends Selected European Customers
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WebTrends Selected European Customers

Media/Entertainment Consumer XEROX
%
.com lUl dyson  LoWERGEN

/l
VIVENDI I— ' REUTERS D
UNIVERSAL FT com

m
. VELUX
De BeEers =
(::l Reed E[Nsmem\;:ﬁer @ monster: L TetraPak

swiss o contriea

Retail ticketmaster @ Travel

UNITED KINGDOM

(o

BRITISH AIRWAYS 2 Vi Monarch

TEIGENBERGER

* travelocit Ryl
OHMVicouk | carrstonr <t | TSR " Hilton
‘ 2
MONOPRIX SAS TI..II .&Mnm
dans ville il y a vie SHG RYANA’R COM flysa

Cheupflughts~ o P&OH m
Hiria & Lufthansa webTrends.

CHAPTER . RELENTLESS ABOUT RESULTS

GEIZ IST GEIL!

DECITHION [ B0

A FOND LA FORME




WebTrends in ltalia
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Microsoft Standardizes on WebTrends

Account Profile:

Windows
Office

. Multiple Business Units & 100s of departments  <ew-

" 45 Bi”ion page VieWS Business Solutions

: ¢ ' Media Center PC
w
. Beta 2 Update i
. Numerous analytics vendors Windans ki

all Products Download or order it today Windows XP + an amazing media experience
Resources |

Downlaads J«
Microsoft Update

Requirements: r?

Security ;

Test drive a

; Remove viruses and
Support !

= Metric standardization across the organization  rwwew: s On A H improve prormance it
- Easy to use reporting and administration for is "lOfﬂce B o
hundreds of users Microsort Worlamias .

Countries & Regions

rack ta o
T ’ Highlights L October security updates Popular Searches Popular Downloads
L] \

n

J

. Scale & solution flexibility
" LO n g -te rm Vi S i O n ActiveSync Direckx End-User Runtime
. T ral n | n g an d S u ppo rt Em“z:i,;i::,dc Using yaur computer Clip art More Popular Downloads

Install the latest security updates now Templates Windaws Defender Beta 2
Latest relsases to help pratect your camputer

Collaboration [ — Windows Desktop Search: Find messages,
gan dacuments, and more Popular Destinations
naged For IT Frofessionals Bl
Sara Sl Maps, directions, and more: Try Live Local to find At Work

people and places wherever you are

OEE For Developers Business & Industry
Res u It . A’s‘ Get ready for Windows Vista: Run the upgrade s
- 120days )

adwisor on your PC today TechMet For IT Pros

. WebTrends chosen due to C s Commancations Conc o Cal tbrivs MR UL Se wer 2o
= Reporting flexibility and Easy Customization

= Accurate key performance indicators
+  1stParty Cookies
« Unique Visitors over time

= Ease of use

= Segmentation — deemed most powerful
= Scalable, Secure On Demand Service
= Unique Consistent Framework

webTrends.
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Web analytics is expanding to meet the need

1995 2000 Early 2000’s 2006+
Audience  w [T Manager = Webmaster = Marketing Manager » Entire Marketing Dept.
» CMO / VP
Solution = Web Traffic = Hosted Real-Time = Conversion Analytics = Marketing
Reporting Analysis Performance
Management
Benefits = Traffic Analysis = Quicker Analysis Time = ROl Focused Analysis = Integrated Metrics
= Bandwidth = Content Analysis = Visit-based Reporting Framework
Utilization = Path Analysis * Customized Reporting = Customer-focused
= Basic Segmentation Relationship Marketing
= Consistent KPIs
Products

= Log Analyzer
= Analog

= WebTrends Live
= WebSideStory Hitbox
= Superstats

= WebTrends 7
= Google

= Yahoo

= Atlas,

= Cheetahmail
= MSN

Weblrends
@ MarketingLab"

webTrends.
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Measure all your campaigns
consistently

Marketing Integrated Metrics Integrated Reporting
Investment
Captures campaign . . . .
GGUSIE details. business events Top-"ne performance Real-time traffic metrics
and customer profile Appropriate for the whole M
data in a single, organization to monitor top
YaHoO! consistent metrics line key performance PerforTEnce Dashboards
framework. indicators (KPIS) ‘ ;\})
THE WALL STREET JOURNAL
Operational Analysis B“Sineiss Reporting
msn" Designed for functional
managers to Q|g into their Gustom Reporting
s program details, take .
Exacﬁé rget action and improve results
Weblrends
MarketinglLab"
Advertisingscom” Business Intelligence Customer Segmentation

THE NEXT
CHAPTER © 2006 WebTrends Inc.

Used by database
marketers and business
analysts to fuel relationship
marketing campaigns and
build strategic plans

Business Intelligence

webTrends.
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Performance Dashboards to
prove and improve your results

Model
Performance

Period 1: 28-Nov-2005 [ = 100%> Complate
Revenue
28-Mov-2005
Revenue 28-Mov-2005 . ws. Goal
BH —
Goal = 64,999
7% +
PR
s +
a4
a3 +
Frn
e
5 1
0 1 2 3 &4 5 & T & 8 W M 12 13 & 15 ® 17 1 19 220 2 22 2 '(‘E-S,T
o 9% of Goal = 100.96%
Meirics 28-Nov-2005 Goal: %79 of Goal
28-Mowv-2005
Revernie 63,622 7,000 100 96%: &
Sz, Hevenne/Visitor 343 - -
Site Correersion Fate 283w 2ERM 92260,
Unicgue Visitors 12,021 19252 QTN v
Wizita 22508 21,029 107 46% &
bz, VisitaVisitar 116 -- -

e webTrends.
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Framework for Marketing Success

Profitably Acquire
New Customers

Strengthen Customer
Relationships

Measure and Optimize
for Success

e webTrendls.
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Framework for Marketing Success

Weblrends
Marketing
Warehouse*

Weblrends
lDXU?]TJ‘?,S.E‘:@LCHM re
New Customers

Strengthen Customer
Relationships

PN

\

Rﬁvg&?@g% nd Optimize
/

1V WVuUuuvuwuuo

\_/

e webTrends.
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How do | accurately identify visitors?

The accuracy continuum for unique
visitors...

Least accurate Most accurate

IP Address |IP Address Session cookie Persistent cookie Authentication

IP + Agent  Session parameter p..,.,0nded Ideal, but
best practice rarely
practical

e webTrends.
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Unique visitors and conversion

Day1 Day2 Day3 Day4 Day5 Day6 Day7

{1t
{8 et
t

1 Conversion
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12 Daily Uniques
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2 Unique Visitors

|
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1 Conversion / 20 Visits = 5.0% Conversion rate
1 Conversion / 12 Daily Uniques = 8.3% Conversion rate
1 Conversion / 2 Unique Visitors = 50% Conversion rate

e webTrends.
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The Range of Services

Through our unique service model, we provide industry-leading
services at every stage of our partnership.

Strategic _
Consulting RESULTS: Improved, measurable
contribution from your
marketing investments
Marketing

Optimization Marketing Experts Group

Broader Best Practice Experts

Adoption WebTrends University

Account

Marketing Lab Customer Center
Management

Dedicated Account Managers
24x7 Support

Your Marketing Team

THE NEXT
CHAPTER
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Conversion Scenario Analysis

arrive at each step of the
process, which page they
viewed last

Step Jumping W

Another view of WebTrends
Scenario Analysis shows
visitor step jumping trends.
This can identify behaviour
which may be cause by
confusing page content

THE NEXT
CHAPTER

© 2006 WebTrends Inc.

Most Accurate Analysis
Shows optional step behaviour, counting and understanding every visit.

Scenario Analysis Report

Unlimited steps can be included, pages or groups of pages.
No surcharge for multiple reports (often used for behaviour trials)

In-flow ST Detours
Showing how vm i e Mng at which point

visitors left the process if
they did not come back
during their visit, identifying
the detour page.

Fall-out

At which step of the process
did the most visitors end
their visit?

Abandonment

Showing those who leave the
entire site when they leave
the registration process

webTrends.
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Store Page - Microsoft Internet Explorer

File Edit View Favorites Tools Help

eBack - -\J;J @ @ \{h pSearch ‘i‘\?‘Favorites -@ 8- *?;e @ - \_‘J|@‘ﬁ ﬁ

Address @ http: ifstore . zedesco. comystareidef ault, aspx#f amily=Portable+audio

v|Go

tinks > Google - |

|»

webTrends Smartview X ~
Profile B | Dates B | Preferences B | Help B | Log owt & ZEDESCO | ELE 1CS RE & wee? s
Wiizekly Wisw Week 52 19-Dec-2004 00:00:00 - 25-Dec-2004 235359 SEARCH
Currert Profile: Zedesc¢o.com Reports
b SHOP BY ERAND SPECIAL OFFERS HOME THEATER GIFT CEMTER
Site Page Links
Home Component Audie PORTABLE AUDIO
% 3 x Home Loud Speakers
This report provides drillidown data on the next pages for the Home Systems
selected page. Shelf Systems AYAILABLE CATEGORIES:
Boombox 150@) Home Component Audio
Http distor . ily=imaging Analog Camcorde_rs = Z B =
2.170 Page \iews Camera Accessories Mobile Component Audio 10& Mobile Loudspeakers [125@
. Digital Camcorders = 059 . -
Digital Camera Personal fudio KRR Personal Communications
Fitp /istor ... =home audio Accessories RadiofClock Radio 123@®
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Get Advanced Notice
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27 543 Page i Personal — B
Communications .
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. ayer
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. Players Finish. Canera..
B http Jistor .. =telephones TELEPHONES TZ3@J | mrrerrrrrsrerrssme s e e e e s r s n e s e e s n e e e e Linksys WRTS4G
1,074 Page ‘vews Adjunct Telephone Wireless-G Router
b Products Canon PowerShot $230 3.
. Corded Telephones % MP Digital ELPH
. http iistor...dvd players cordless Telephones ANVErA...
1,054 Page ‘dews
- Canon PowerShot S400
b TELEVISIONS 4P Digital Camera v/
] o Analog Televisions Fxeun
m hitp iistor.. televisions Digital Televisions
1.047 Page ‘Jdews Television Accessories Kodall_E_asl;Sllare CH6200
) TY¥/¥CR Combinations 2MP Digital Camera -
B http istar...ily=imaging YIDED GAMES see all
887 Page ‘vews Game Hardwrare
’ BLANK MEDIA
Blank Media
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Store Page - Microsoft Internet Explorer

File Edit View Favorites Tools Help
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Site Page Links
-
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| REPORTING CONSOLE

Profile [ | Template [ | Export - @ @

Main Calendar View Content Groups
Report Period |
ol | Jan | Feb | Mar el
0z | Apr Way Jun 10,000
Q3 Jul Aug Sep
7,500
04| Oct Now
2005 5.000|
25000 —
T T T T T T T T T T T f
9 10 " 12 13 14 15 16 17 18 19 20
¥ site Design &
b On-Site Search items 1-20 of 34 Go Forward 1 20 Last20
W Pages and Files
Pages Dashboard
i B Content Groups (1020 )[50] (¥)
Page Views Trend Content Group [+l Vigits = [ Hitz =
Content Groups [ kB Store 9,650 85475
Content Groups and Sub-Groups H:z Search 1,108 1288 |2
Content Group Duration ni DVD Players 909 1,008
Tt [ ES Imaging 809 354
Files Dashboard [ E} Register [ 599 1,834
o - | I3 Telephones 594 617
ot BT HomeAudio 515 ss3
| k3 Support 23 525
[ k3 Promos 08 20
= W10, Intranet 176 1,045
What Visitors are [111 Portable Audio 143 145
. W12 Downloads 101 121
Readmg = Hi2  HR 29 178 —
Content Groups mie Ops % 177
| RES Sales a7 220
W16 Marketing 94 1M
W17 Productz L] 92
SWIT LUINTIIL JIvup rauis . 13 LBgE.| 37 163
Support Content Group [RER Executive 75 135
Track From Entry M 20. 8 68
¥ Content Group Paths, Forward b | Subtotal for rows: 1-20 = 94,894
P content Group Pathg, Reverse Other . 11
P Parameter Analysis XJ Total - 95,105 2
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| REPORTING CONSOLE

Profile (¥ | Template [ | Export: '@ [ @ Preferences [ | Log Out® | Help & | Customer Center & @
Main Calendar View
Content Path Analysis: Product Content Group Paths (Linear View) (¥)
Report Period |
- Products Products Store
gl | Jan Feh Mar b 47 \dsits (52.81%) 52 \dsits (58.43%) B
02| Apr May Jun Stare Products Products
B 15 \dsits (16.85%) 0 \dsits (10.11%)
Q3 Jul Aug Sep
b ’ Product
04 Oct Nov Cortert
Group Paths
2005 v
. Store . Downloads Praducts Praducts B Search
5 \disits (5.62%) l! T \dsits (TAT%)
—
80 \isits
HI Others Al Others
Template: ses 22 \isits (24.72%) sse 21 Msits (23.80%) =
V' site Design L
¥ On-Ste Search
W Pages and Files
Pages Dashboard
Pages
Page Views Trend
Content Groups
Content Groups and Sub-Groups
Content Group Duration !
Directories
Files Dashboard
Downloaded Files Content Path Analysis: Product Content Group Paths A m (¥)
Pathz to Destination ‘ Visitz Pathz from Start ‘ Visits
- o . 1. Products 47 N 5251% | product Content M 1. 1. Products 52 I 55.43%
What Visitors are H2 1 Store 15 Il 16.35%|  Group Paths 2. Store
R d 2. Products 2 1. Products Il 10.41%
ea Ing == k) 1. Store 1| 5.62% W3 1. Products 70 7.87%
Product Co ntent 2. Downloads 2. Search
3. Products B AllOthers Pl
Group Paths B AlOthers 2 .72 T ol i 100.00%
Total 83 100.00% items 1-3 of 18 Go Forward 1 3 Last3
items 1-3 0f 15 Go Forward 1 Mext3 Last3
SWIT LUINTIIL JIvup rauis Eg VtSI‘tS
Support Content Group
Track From Entry
| Content Path Analysis: Product Content Group Paths - Help Card
b Content Group Paths, Forward
b Content Group Paths, Reverse Column Definitions
¥ Parameter Analysis v
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| REPORTING CONSOLE

Profile [ | Template [ | Export - @ @

Content Group Duration

Report Period v

View Time
o Jan Feb Mar

02| Apr Way Jun 7,500,000
Q3| Jul | Aug | Sep 6,000,000
- I 4,500,000
20057 ' o
3,000,000
/ L
1,500,000 SR N
g 10 ' 112 ' 13 " 14 ' 18 16 17 ' 18 ' 19 | 20 !
¥ site Design -]
b 0On-Site Search items 1-20 of 33 Go Forward 1 Next 20 Last 20
W Pages and Files
Pages Dashboard
Fages B Content Group Duration (0] 50] ()
Page Views Trend Content Group & View Time = [ View Time Average = | [ Visitz = [ % of Al Vistz +
Content Groups [ kP Store §,598,730.00 79.14 9,394 91.46%
Content Groups and Sub-Groups B2  Regster 126,318.00 7087 G5 z68%| =
Content Group Duration s DV Flayers 69,345.00 by i D%
: z [ EN Intranet 66,084.00 66.82 163 1.59%
Directories =
_ B:  Imaging 60,363.00 7284 738 767%
T D““b"afd W Search 55,877.00 4421 1,085 10.56%
DR R B7.  Telphones 44177.00 7290 583 £ 6%
W:  Support 42,437.00 8321 225 2.19%
[ | Home Audio 37,825.00 69.23 506 493%
What Keeps S| 10 Saks 14,616.00 na7 o 0.89%
Visito rs most . Promos 13,893.00 6523 20 1.96%
d W2 HR 11,481.00 6714 92 090%| —
engaged -> W13 Ops 11,024.00 88.01 2 0.90%
Content Group B4 Portable Audio 10,585.00 75.07 138 134%
= | REX Legal 10,515.00 63.73 31 0.79%
Duratlon Report H 6. Marketing 10,496.00 64.00 a9 0.37%
| RFA Executive 7,952.00 63.11 Tl 0.69%
SWIT LUIIGIL SV rauis | RE3 Downloads 7,706.00 66.43 83 0.95%
Support Content Group [ R Productz 7,490.00 2416 38 0.858%
Track From Entry H20 Corporate 5,969.00 8290 30 1.28%
} Content Group Paths, Forward E | items 1-20 of 33 Go Forward 1 Mext 20 Last20

b Content Group Paths, Reverse
P Parameter Analyzis '1:J|
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|  REPORTING Cx

Profile ] | Template [ | Export: ) )

Main Calendar View

B Campaigns
Q1| Jan Feb Mar
Qz | Apr Way Jun E Campaign Drildown
03 Jul Aug Sep
Q4| Oct Nov ¥ Zedesco 961 33.64% 945 1,388 423 $5,038.05 |
2005+ W Free Shipping and Special Offers 544 18.94% £33 765 264 31,745.59 &
- W Direct Email 541 18.94% 533 766 264 §1,745.69 ]
vI}\.-'D - Free Shipping Purchazes over 143 518% 145 195 5 $250.12 1
520 Email
xt579308 143 5A8% 145 195 73 825012 1
b Free DVD with DVD Purchaze Email 114 3.99% 112 157 54 342398 2
§ Free Shipping Toshiba 32 112% 32 55 21 20.00 o
R e ~ §» Audio Accessories H 1.09% 3 45 17 50.00 ]
p ST b Holiday Movies Email 20 0.70% 20 24 6 £0.00 0 |
p oo n NashEarie b E::" Regular Shipping on Electronics 19 0.67% 18 2 i S0.00 1]
¥ Marketing b DVD Box Sets Emal 18 0.63% 18 24 9 $0.00 0
Marketing Dashboard £ Free Shipping on personal audio 17 0.60% 17 2 5 0.00 )
v Campaigns b Free Shipping on FRS 2 way Radios 15 0.53% 15 20 5 30.00 o =
Campaign Performance Dashboard b Free Shipping on Cordlezs Phones 15 0.53% 15 19 4 50.00 1]
Campaigns Dazhboard P DVD Players Sale 12 0.42% 12 13 1] S0.00 0
Purchase Conversion Funnel by {» Home Audio Sale Email 12 042% 10 11 3 545398 1
Campaigns P Sprint PCS Sale and Rebates Email 1 0.3%% 1 25 -] $210.00 1
Campaigns b Free Shipping on Home Theaters 1 0.39% 11 22 9 30.00 0 B
Demand Channals P DD Gift Sets Email . 1 0.3%% 1 21 -] $362.61 1
}D‘\a’[)s for £4.84 Email 1 0.39% 11 28 9 30.00 0
P Free Shipping on Digital Cameraz 10 0.35% 10 12 2 S0.00 1]
b Hot New DDz Email 9 0.32% 9 15 3 30.00 0
P Free Shipping on Camcorders 9 0.32% 9 10 2 S0.00 1]
5 b 350 Mokia Gift Card Email 8 0.28% ] 11 3 30.00 0
Cam paign §> Holiday Savings Center 8 0.28% 3 12 2 50.00 0
Drilldown {» Red Tag Sale 253 3.86% 245 385 54 52,228 64 10
P Zedesco Anniversary Sale 167 5.85% 166 237 63 8108372 5
P Segments
¥ Onsite Advertising
P Referrers Total for campaigns 2,857 100.00% - - 1,110 §7,577.26 40
P search Engines items 1-T of 7

P Visitors 3 g
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| REPORTING CONSOLE

Main Calendar View

Report Period M

a1 Jan Feb Mar

Q2| Apr May Jun

Q3 Jul Aug Sep

04| Oct Now

20057

Template:
¥ Bookmarks

¥ overview

P Performance Dashboards

¥V Marketing

Marketing Dazhboard

b Campaigns

P Onzite Advertizing

P Referrers

W search Engines
Search Engines Dashboard
Mozt Recent Search Engines (All)
Mozt Recent Search Engines (Paid)

Are you well
spending your

dollars on
Search? ->
Paid Search
Report

F Sie uoziyn

} Site Performance

¥ scenario Analysis

Profile ] | Template [ | Export: ) ) Preferences [l | Log Qut[ | Help @ |
L =

This report displays the most recent paid search phrase and engine that a visitor used to access your site with measures evaluating those visits.

Most Recent Search Engines (Paid|

Visits
300
200
100|
s i
1] T T T T T
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items 1-50f7 Go Forward 1 5 Lasts

B Mozt Recent Search Engines (Paid)

Most Recent Search Engine . - fuverage Vist .
+ 3 Most Recent Srl?arch Phrase [ Visits = [ Page Views = [ % of All Visits = ([::ﬂgl) k4 [ Hitz = [ Revenue =
¥ mi Google 47 2384 240% 12 2384 8717.88
tv 53 504 0.52% 13 504 50.00
cd 38 335 0.37% 10 335 514196
tuners 7 27 0.26% 13 27 50.00
digital recording 26 285 0.25% 15 285 50.00
home zpeakers 23 250 0.22% 14 250 50.00
Other - 739 - - 738 8575.92
Show all sub-rows
P H:. ‘Yahoo 245 2,351 2.39% 12 2,351 §84.80
P [ E3 MSN 240 2373 2.34% 13 2373 5354.73
P [ 3 AltaVista 21 1,930 2.05% 12 1,931 5498.95
b- [ EX Froogle 147 1474 143% 13 1474 8308.11
P Hs. Lycos 73 554 0.71% 12 B84 £0.00
P | I8 About.com 19 180 0.18% 11 180 §70.98
Total for paid searches a 11,356 a - 11,357 §2,036.48
items 1-7 of 7
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Report Period |
@i | Jan | Feb | Mar HE
02| Apr Way Jun 50 4
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30
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200
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100
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Template:
¥ Bookmarks
> overview items 1-20 0f 336 Go Forward 1 Next20 Last20
P Performance Dashboards
¥ Marketing =
B Commerce B On Site Search Terms Found M @O o ©)
v Site Design e 3 Average
) Wizt Duration .
Search Phrase [ Vistz = v7] Views 7 i) 3 E [ Revenue = [ Revenueper ¥ [ Unitz =
¥ On-Ste Search Page (Minutes) : m‘*’
On Site Search Terms Found [ kB DVD 46 145 13 50.00 50.00 0o
On Site Search Terms Mot Found [ 3 stereo 35 108 14 S0.00 30.00 0.0
B Pages and Fies 3 phone 30 111 14 50.00 50.00 0.8
} Navigation [ ES camt?ra 27 T2 " S0.00 30.00 0.0 |
p Path Analysis [ K} Imaging 27 a7 13 57350 573.50 1.0
> | I3 portable 26 108 13 S0.00 30.00 0.0
| K8 Home Audie 26 170 18 20.00 30.00 0.0
| k3 Portable Audie 24 a7 14 64568 532284 3.0
[ E3 Tozhiba 23 a9 16 20.00 30.00 0.0
On Site Search R 7 72 13 $159.74 $159.74 10
RLE Cordlezs Telephones 20 Fi} 16 32756 327.56 1.0
Terms Most
[ Sony 18 T2 14 S0.00 30.00 0.0
i3 Telephones 17 T4 18 0.00 30.00 0.0
[ R Viech 16 58 13 S0.00 30.00 0.0
| RES Cordlezs 16 a7 18 20.00 30.00 0.0
— N6 Player 15 1 21 S0.00 30.00 0.0
ST 117 DVD Changers 14 52 13 50.00 50.00 0.0
[ Rt panasonic 14 61 12 S0.00 30.00 0.0
[RES DVD Players 12 21 13 0.00 30.00 0.0
20 Subwoofers 12 3 " S0.00 30.00 0.0
Subtotal for rows: 1 - 20 - 1,682 - $906.45 §181.30 6.0
Other - 3,598 - §926.77 §T1.23 13.0 3
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[ KB installation services
H: cannon
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[ gifts

| B3 car stereo

[ [ dizpozable cameras
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W 10. coupons
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This page contains key graphs and tables that provide an overview of this chapter. You can click on a graph fitle to navigate to the corresponding report page.
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